
ABOUT _

I welcome every opportunity to apply innovative design solutions to 
elegantly solve complex problems while delivering insanely great 
products. 

My mission is to help any team achieving their full potential by 
contributing to and delivering to market their product roadmaps to 
the best possible standards. I offer extensive experience working with 
cross functional teams, and deep technical understanding of all the 
necessary tools. 

I have a proven track record of success in a start-up, scale-up and 
corporate environments, from delivering a single app to managing a 
global software ecosystem. 
 

PROCESS _

Ideally double diamond in lean agile, compatibly with the maturity of 
the organisation and ways of working. Mapping stake holders, and 
working transparently in collaboration,  sharing progress regularly 
and visually, allow for quality and speed in any context.

 
 

You can’t just ask customers what they want and then try to give that 
to them. By the time you get it built, they’ll want something new.” 

_ Steve Jobs 

CONTACTS _

_ 
_ 
www.linkedin.com/in/alefilippi83  
www.interactionalex.com 

SKILLS _

Agile / Lean / Startup / Enterprise / 
UI / UX / Service design / 
Design system management / 
Visual design / Prototyping 

EDUCATION _

M.D. Multimedia Communication 
2011 IUAV, Venice, Italy (110/110)

B.D. Visual and Performing Arts  
2008 IUAV, Venice, Italy (105/110

ALESSANDRO FILIPPI 
DIGITAL PRODUCT AND SERVICE DESIGN VETERAN 
10+ YEARS OF EXPERIENCE / ENTERPRISE AND STARTUPS

2024
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DISCOVER

SOLVE THE  
RIGHT PROBLEM

DESIGN THE  
RIGHT SOLUTION

BUILD THE  
SOLUTION RIGHT

CONCEPT TEST PRODUCTION

DEFINE VALIDATE

http://www.linkedin.com/in/alefilippi83  
http://www.interactionalex.com


ASSESSING AND RE-SHAPING B2E, B2C AND B2B2C 
DIGITAL TOUCHPOINTS FOR EV CHARGING AT A 
GLOBAL SCALE. AN EXCITING NEW VERTICAL WITH A 
BIG FOCUS ON SUSTAINABILITY.

DELIVERABLES

Visual design explorations, 
concept development, design 
system extentions, accessibility 
study, screen flows, AI assisted 
asset gen, screen designs, 
specs, high fidelity prototypes, 
light 3D rendering work 

PLATFORMS

Responsive Web  
Native iOS / Android / React 
Custom third party chargers UIs 
for HMIs / SOCs 
 

SOFTWARE

Sketch 
Adobe CC 
MS AI tools (GPT 4, Dall-e) 
Blender 
Zeplin

bp pulse is the electrification branch of 
bp (british petroleum), one of the world’s 
largest integrated oil and gas companies.

The mission was to join the ranks for a 
handful of lead designers and look after 
the re-branding and re-imagining of all 
digital touch points. That includes the 
CPO (back office management tools, 
charger UI), eMSP (e-mobility provider 
B2C and B2B) App as well as B2B Fleet. 

One of the main challenge was to create 
modular design approach that could be 
translated across all markets as part of 
an effort to eradicate fragmentation and 
inconsistencies across the platform.

Role 

I was hired by the global head of design 
for electrification and given a small team 
to be embedded into several product 
pods, build up a strong user centred 
design culture and establish strong 
collaboration across department to 
streamline workflows and introduce agile 
design metodologies as one of the first 
in-house design leaders.

Very much a hands-on role, one of my 
strenghts. Had the opportunity to use VR, 
AR, and AI generative tools to speed up 
the process, sharing and testing our vision 
and manage risk while preserving quality.

BP PULSE 
LEAD PRODUCT DESIGNER

Jan 2022 - Today
London, UK - Perm
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App redesign and charger session screens early concepts
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PLENTIFIC 
HEAD OF DESIGN

B2B PROPERTY MANAGEMENT AND SUPPLY CHAIN 
ON A MASSIVE SCALE. SCALING UP A PRODUCT AND 
TRANSITIONING IT FROM B2C TO ENTERPRISE, FROM 
LOCAL TO INTERNATIONAL.

DELIVERABLES _

Service blueprint, UX Maps, user 
flows, wireframes, design system 
and guidelines, UI/UX designs, 
roadmap strategy, investor pitch 
deck support, product vision, 
high fidelity prototypes, design 
specs   

PLATFORMS _

Responsive Web  
Native iOS / Android 
 

SOFTWARE _

Sketch / Figma 
Photoshop CC 2018 
Illustrator CC 2018 
InVision 

An awesome success story, pivoting from 
B2C into B2B and taking by storm the 
Property Management market in the span 
of a couple of years growing 10 fold. I 
was there when they were small, and I 
nurtured the product to where it is now, 
building up a team and help establishing 
from the product design perspective one 
of the most promising soon to be giants in 
the sector. 
 
Role 

•  Working closely top execs to re-
imagine the brand and product 
experience 

• Envision, conceptualise and deliver 
new designs and ux flows for both 

consumer and enterprise application, 
for mobile and desktop

• Helping shape the process and 
introducing user centred design and 
agile into company culture

• Building up and managing a design 
team capable of delivering excellent 
solutions

• Training juniors and connect with 
marketing and technical teams to 
develop seamless integrations, 
marketing promotions and optimise 
conversion funnel, automated 
communication and engagement 
strategies

Apr 2018 - Dec 2022
London, UK - Perm 
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DIGITAL TRANSFORMATION IN FINTECH, ENVISIONING 
THE FUTURE OF FINANCIAL ADVICE, AND WHAT DOES 
IT MEAN TO RE-THINK RETIREMENT.

DELIVERABLES _

Service blueprint, UX Maps, 
Flows, Wireframes, Design 
system, screen flows, screen 
designs, high fidelity prototypes, 
Keynote presentation decks, 
high fidelity prototypes, design 
specs 

PLATFORMS _

Responsive Web  
Native iOS 
 

SOFTWARE _

Sketch / Figma  
Photoshop CC 2018 
Illustrator CC 2018 

Just Group PLC is a fairly large and very 
profitable company that has been doing 
great especially in the annuity business.  
However, it is also a company that for 
the most part has been lagging behind 
competitors like Aviva when it comes 
to user experience, offering phone as 
the only touchpoint with its over 400k 
customers.  
 
Long story short, they decided to do 
something about it by creating an in-
house Digital Garage and Innovation Lab. 
Respectively those are involved in coming 
up with new user-centered solutions as 
well as developing the right technologies 
and metodologies to bring those 
solutions to market quickly and safely. 
And that is no small feat in FinTech. 

Role 

I was hired by the head of Digital Garage 
to establish a design team and help 
promote the role of design and user 
experience throughout the company by 
providing actionable digital solutions 
across multiple value streams. 
What it means is that I helped building 
the team, helped establishing a properly 
Agile process and delivered - working 
closely with internal stakeholders - several 
complete designs to production.  
All this while working also on a long 
term vision for Just’s new service online 
platform which could indeed represent 
the future of retirement after pension 
freedoms and the commoditization of 
financial Advice. 
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JUST. 
SENIOR PRODUCT DESIGNER (DIGITAL GARAGE)

Apr 2017 - Apr 2018
London, UK - Contract

6



Customer insights, conveniently captured as cardsUX Map showing the journey of a retiree accessing his/her pension fund upon retirement 

Accumulates 
pension

'Wake Up' letter 'Warm Up' packPension Wise 
website / Phone 
call

Phone call with 
Phoenix Life

Phone call with 
HUB 'Call handler'

Time and date Phone call with 
HUB 'Retirement 
advisor'

Has pension 
provider

Annual statement      Quote details and 
provider

 List of quotes    Welcome pack

Customer actions

System(s)

Physical artifacts

HUB Pension Partner
(Phoenix Life)

HUB / Advisor

Pension Wise

JUST

HUB / Advisor

HUB Pension Partner
(Phoenix Life)

JUST

Reach (selected) 
retirement age

Receives annual 
statement

Receives 'Wake 
Up' letter

Calls Pension Wise 
and gets impartial 
advice

Receives 'Warm 
Up' pack

Calls Phoenix Life Receives guidance 
on some options, 
basic tax 
guideance

Agrees to be 
transferred to 
impartial advice 
service (HUB)

Gives information 
for triage

Accepts getting 
'Simplified advice'

Accepts 
appointment time

Accepts phone 
call

Answers 
questions

Acknowledges 
quotes

Agrees with and 
chooses 
recommendation 

Gives details for 
applicaiton

  Receives 
'Welcome Pack'

Asks for customer 
information for 
triage process

Determines 
customer wants 
Advice

Suggests a time 
for a Retirement 
Adviser to call 
back and continue

Calls customer Asks questions for 
'Simplified advice'

Gives list of 
annuity quotes 
form di!erent 
advisers

Advises that JUST 
quote is best for 
customer

Asks for 
information for 
application

   

Asks for customer 
details

Suggests speaking 
to impartial 
service for advice 
(HUB)

Provides guidance 
on some options, 
basic tax 
guideance

  

Send 'Wake Up' 
letter

 

Send annual 
statement

 

 

Send 'Warm Up' 
pack

 

 

 

 

 

 

 

 

Returns result 
from Triage 
information

 

 

 

Manage pension 
fund

 

 

 

 

 

 

 

   Application 
processed

Generate 
'Welcome pack'

  

 

 

 

 

 

 

 

 

        

       Sends welcome 
pack to customer

   

      

 

  

 

         

 

General welcome 
letter

 

 

 

 

 

 

 

 

 

 

 

 

Generate annual 
statement

  

 

 

 

 

 

 

Generate 'Warm 
Up' pack

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Asks for provider 
and pension 
details

Transfer phone 
call

Input transfer 
request

 

Input triage 
information into 
system

 

Inputs 
information into 
system to 
genereate quotes

 

 Generate 
applicaiton and 
input info

Submits 
application to 
JUST

   Receives 
application 
request

  

Algorithm returns 
(upto) level CF4 
advised answer

Generate 
application

LINE OF 
INTERACTION

LINE OF 
VISIBILITY

LINE OF INTERNAL 
INTERACTION
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Having a pension with Phoenix Life, accepting ‘simplified’ advice through HUB and being advised a Just annuity, taking an annuity with Just

1 - 45 years 5 1/2 months

~ 3 hours

30 minutes 30 minutes15 minutes 30 minutesTime (duration)

WIP

… more detail needed

Primary title

TEXT STYLES

BUTTON STYLES

CARD STYLES

DISMISS

Hints & Tips

Each card in the “My products” sec4on 
represents one of the products you own 
within Just. 

 

DROPDOWNS

SETTINGS

FORMS

Primary value 
Secondary value 

Small text (date)

NOT A VALID NI NUMBER

LOW KEY

REGULAR HOVER

SECONDARY ACTIONS UNAVAILABLEPRIMARY ACTIONS

Secondary title 

MANAGE MANAGE MANAGEMANAGE

MANAGEMANAGE

MANAGE MANAGE

MANAGE

MANAGE

Labels / Bold body text 

Standard value 

Standard Body text

Card title

Active body text rollover

0,000,000.00    
0,000,000.00 
0,000,000.00

Label 1
Label 2
Lavel 3

Title

£0,000,000.00

Date and 4me

0,000,000.00    
0,000,000.00 
0,000,000.00

Label 1
Label 2
Lavel 3

Title

£0,000,000.00

Date and 4me

Home

Blog

Magazine

Support

Leave feedback

Profile

Settings

File vault

Guided Tour

Log out

2

CONTINUE
CONTINUE

N4 1JS

Your post code

N4 1JS

Your post code

YT45623R6

National insurance number

YT45623R6

National insurance number (required)(required)

Date of birth

DD MM YYYY
Date of birth

29 01 1945

Feature description (multiple lines if necessary)

Primary feature title

Secondary option title

Secondary option title

Section Title

485732THL48573|

N42SP

(required)
(required)

Web UI concepts for a dashboard. 

PORTFOLIO 2024   //   Alessandro Filippi      www.linkedin.com/in/alefilippi83 7



HIGH PRESSURE ENVIRONMENT, THE SMARTEST 
PEOPLE I’VE EVER MET AND HOW TO SUPERCHARGE 
THE CONCEPT OF REFERRAL PROGRAMS FOR SOCIAL 
EVENTS.

DELIVERABLES _

Wireframes, UX Flows, visual 
design, UI/UX, production 
assets, delivery strategy, high 
fidelity prototypes, design specs 

PLATFORMS _

Responsive Web 
iOS App (iPhone) 
 

SOFTWARE _

Sketch  
Photoshop CC 2016  
Illustrator CC 2016 
InVision 

Verve (formerly StreetTeam) young and 
wild startup environment. The idea just 
made sense and the team was very smart. 
A wild bunch of talented people that 
figured out how to make fans sell tickets 
for the events they love to their friends 
and in the process go to the events 
themselves for free plus earning all sorts 
of different perks depending on how 
many tickets they sold. 

Sounds great but before I joined they did 
not have a proper mobile experience... 
or a proper desktop experience. I helped 
them change that.

Role 

I started as a contractor to help them 
developing a vision for a native app.  

It was especially important to get it right 
because they were in the middle of a 
crucial fundraising and those concepts 
were one of the selling points in their 
deck, and it was a success, showing clearly 
how StreetTeam could simply empower 
every fan to become a real brand 
ambassador - with the ability to sell tickets, 
track their progress, keep up to date with 
the event news feed, and redeem rewards  
straight from their mobile phone. 
On the back of it, the company managed 
to close over 10 millions in funding for 
that particular round. 

Links

Verve company homepage 
TechCrunch article about the fundraiser
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VERVE 
HEAD OF DESIGN

Jun 2016 - Dec 2016
London, UK - Perm 

http://Verve
https://techcrunch.com/2016/10/10/streetteam-locks-down-10m-to-power-ambassador-programs-for-brands/


Concept designs for web
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BRINGING BOTH AN IOS AND ANDROID APP TO 
MARKET TO CONTROL IP CAMERAS AS PART OF A 
PLATFORM SUPPORTING FUTURE CLOUD SERVICES.

DELIVERABLES _

Wireframes, UI/UX, screen 
designs, production assets, high 
fidelity prototypes, design specs 

PLATFORMS _

iOS App 
Android App 
 

SOFTWARE _

Adobe Photoshop CC 2015 
Adobe Illustrator CC 2015

InVision 

OWLR is an iOS/Android App which is a 
universal IP camera viewer and controller 
which is a entryway into a service 
ecosystem for DIY IP camera based home 
security. The design of the app has a very 
strong focus on design and usability, 
hiding the extremely complex core 
technology under a minimalistic, friendly 
user interface.

When I first joined the company, the first 
iOS product had just launched.  In the 
past eight months, thanks to fast iteration, 
translated to over 140K downloads and 
over 50K monthly active users on a £500 
a month marketing budger and a rather 
exciting conversion rate of 40%.

Role 

Starting as Head of UX with a small design 
team, my role expanded into product 
manager bringing several new features 
and UI improvements to the suite of 
apps while ensuring the high quality of 
the product was maintained with every 
release.

Working closely with the CEO, I delivered 
user flows, UI and Visual designs for iOS 
and led the app release of the Android 
version in less than 3 months due to the 
impressively skilled development team. 

Links

OWLR App (4.5 stars - Feb ‘16)

OWLR Apps for IOS and Adroid
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OWLR 
HEAD OF DESIGN (CONTRACT)

May 2015 - Jun 2016
London, UK - Contract
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https://itunes.apple.com/developer/owlr-limited/id795014698


Example of flow for a Feature  App rating (Feb 2016)

Public cameras

Carrier 12:34 AM 100%

Camera name
CONNECTING...

Camera name
CONNECTING...

Discover Favourites

May 22, 2015

NEW

NEW

Public cameras

Carrier 12:34 AM 100%

Camera name
LOCATION

Camera name
LOCATION

Discover Favourites

May 22, 2015

NEW

NEW

3.0 PUBLIC CAMERAS - DISCOVER [POPULATED]

Public cameras

Carrier 12:34 AM 100%

Camera name
LOCATION

Camera name
LOCATION

Discover Favourites99

3.1 PUBLIC CAMERAS - FAVOURITES

Camera name
LOCATION

Camera name
LOCATION

Camera name
LOCATION

Carrier 12:34 AM 100%

May 22, 2015

NEW

Discover Favourites

3.0 PUBLIC CAMERAS - DISCOVER [SCROLLED] 3.1 PUBLIC CAMERAS - FAVOURITES [SCROLLED]

Camera name
LOCATION

Camera name
LOCATION

Camera name
LOCATION

Carrier 12:34 AM 100%

NEW

Discover Favourites

FETCHING / REFRESHING

Public cameras

Carrier 12:34 AM 100%

Discover Favourites

3.1 PUBLIC CAMERAS - FAVOURITES (EMPTY)

Favourites wanted!
You have not picked from discovery or 
manually added any public cameras to 

keep in your favourites yet!

Pick from Discover

Add from URL

PUBLIC CAMERAS
FLOW

Cam
LOCAT

Cam
LOCAT

Carrier 12:34 AM 100%

VERSION 1.0

Your Cameras

Public Cameras

Feedback

About

CAMERA MANUALLY ADDED BY USER
Has settings as primary action

SIDE MENU [UNCHANGED]

PUBLIC CAMERAS SECTION

Is divided into 2 tabs: Discover and Favourites.

‘Discover’ offers a curated list managed by us through some 
CMS that the user cannot edit. Every user gets the same 
feed. It’s an endless scrolling list with list dividers featuring 
the publication date.

‘Favourites’ features referenced instances of the ‘favourited’ 
cameras listed in Discovery, plus the cameras added by the 
user. List ordering: the most recently added goes at the top.

New, unseen cameras are tagged as “new” until the user has 
seen them or until they are 1 month old (ideally).

New cameras are published into discovery every 3-5 d ays. 
That should generate a push notification that will di rectly 
point the user to the discover section within the app.

Each camera feed is displayed as a card with real time slow 
refreshing snapshot (once per sec).

The cameras that we curate cannot be deleted or renamed, 
not the user can see the URL. However can be ‘favourited’ or 
‘unfavourited’ (primary action) and shared (secondary). 
Favourited cameras will show up in the favourites tab. By 
default every camera in discovery is ‘unfavourited’. 
The app should totally remember the list of favourited 
cameras for each user upon upgrade / reinstall.

The user can add new public cameras manually. Those 
camera will be visualised in the favourites section. This flow 
for the moment remains unchanged. 

These cameras will be editable (can be deteled, URL 
changed, name and location updated) as primary action, and 
shareable as secondary action. Primary actions are available 
from the card as well as the player. 

Other common actions available in the player include pinch 
to zoom, potrait/landscape view, audio on/off, snapshot and 
tag (TBD)

99

99

OWLR Camera Viewer   Now
Hi there! There are new public cameras for 
you to enjoy in OWLR. Check them out!

PUSH NOTIFICATION [NICE TO HAVE]

1

2

3

4

5

6

7

8

1

2

3

4

5

6

7

9

IF INTERNET 
CONNECTION IS 
MISSING SHOW 
ALERT DIALOG

NEW ITEMS
Like last favoured or added show up 
at the top of the list

CURATED CAMERA FAVOURED BY USER
Has unfavourite as primary action.

DO NOTE:
“Unfavouriting” requires a confirmation.

GENERIC WEBVIEWS

Public cameras

Carrier 12:34 AM 100%

Connecting to camera...

Connecting to camera...

Featured Favourites

May 22, 2015

NEW

NEW

Your cameras

Carrier 12:34 AM 100%

FI9800
196.144.100.112 : 3456

Setup

FI9800
196.144.100.112 : 3456

Setup

Add a new camera

Carrier 12:34 AM 100%

Quicker and easier if your cameras are on the
same wi-fi network. Some camera types do not

support auto discovery.

Find cameras automatically

Add camera manually

Connected to wifi network:
Spiderman

For the more technically savvy, who like IP
addresses URLs and port numbers.

Carrier 12:34 AM 100%

15

8

15

8

25 25

3030 WE MAKE IT EASY TO SEE THINGS

iOS
OWLR CC 1.0 CORE

0.0 SPLASH SCREEN

OWLR Primary Blue
RGB: 75 204 206
1BCCCE

OWLR Primary Grey
RGB: 86 96 101
3C4244

OWLR Backg round
RGB: 237 238 237
#EDEEED

PALETTE

LOGO / ICONS
STYLEGUIDE

FONT STYLES

OWLR Seconday Blue
RGB: 44 229 244
#28C4E8

OWLR Secondary Grey
RGB: 86 96 101
#626C70

OWLR Highlight
RGB: 255 255 255
#FFFFFF

Helvetica Neue Regular 17

Helvetica Neue Bold 16

Helvetica Neue Regular 16

Helvetica Neue Regular 14

Helvetica Neue Medium 14

Helvetica Neue Regular 12

HELVETICA NEUE REGULAR 12 CAPS

Carrier 12:34 AM 100%

Easily set up cameras to monitor
your home or office. 

1.0 CAROUSEL SCREEN 1

Carrier 12:34 AM 100%

Skip Next Skip Next

Control and view your cameras from 
anywhere in the world.

1.1 CAROUSEL SCREEN 2

Carrier 12:34 AM 100%

LetÕs go!

We are building OWLR for you.
Send us your feedback!

1.2 CAROUSEL SCREEN 3

Your Cameras

Carrier 12:34 AM 100%

Welcome to OWLR

You have no cameras setup.
Tap the button to add a camera.

Add a camera

View public cameras

Alternatively, you can explore the public 
cameras we have already setup for you.

2.0 YOUR CAMERAS [EMPTY]

Public cameras

Carrier 12:34 AM 100%

Catwalk Office

Catwalk Office

Featured Favourites

May 22, 2015

NEW

NEW

3.0 PUBLIC CAMERAS - DISCOVER [POPULATED]

Your cameras

Carrier 12:34 AM 100%

Catwalk Office

Catwalk Office

FI9800
196.144.100.112 : 3456

Setup

FI9800
196.144.100.112 : 3456

Setup

Public cameras

Carrier 12:34 AM 100%

Catwalk Office

Catwalk Office

Featured Favourites99

2.0 YOUR CAMERAS [POPULATED] 2.1 ADD YOUR CAMERAS [HUB]

3.2 ADD A PUBLIC CAMERA

DIALOG STYLE 1

WeÕd prefer WiFi
Adding cameras goes a lot smoother 
when OWLR is on a Wifi connection.
Could you connect your phone to a 

WIFI network, if its not too much 
trouble?

Skip intro

DIALOG  STYLE 2

Connecting...

DIALOG STYLE 3

We cannot find a camera in the 
current wifi network.

OK

ADD YOUR CAMERA - AUTO LOOKUP

YoYY ur cameras

Carrier 12:34 AM 100%

FI9800
196.144.100.112 : 3456

Setup

FI9800
196.144.100.112 : 3456

Setup

Looking for cameras...

Access the camera

Carrier 12:34 AM 100%

Admin|

LOGIN

Login to your camera

Password

PASSWORD

Enter your camera credentials
These are the user name and password for your 

camera. You can find them on the box or manual for 
the camera.

BACK

16

8

16

8

B

24 24

2.2 CAMERA SETUP (AUTOMATIC FLOW)

Add public camera

Carrier 12:34 AM 100%

http://domain.com/feed.mjpg

Add a publicly available web camera:

We currently only support MJPG feeds.

Add camera
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3.1 PUBLIC CAMERAS - FAVOURITES

Catwalk Office

Carrier 12:34 AM 100%

May 22, 2015

NEW

Featured Favourites

3.0 PUBLIC CAMERAS - DISCOVER [SCROLLED] 3.1 PUBLIC CAMERAS - FAVOURITES [SCROLLED]

Catwalk Office

Carrier 12:34 AM 100%

NEW

Featured Favourites

Catw

Catw

Carrier 12:34 AM 100%

Your Cameras

Public Cameras

Feedback

About

SIDE MENU

CLOSE

Your cameras

Carrier 12:34 AM 100%

FI9800
196.144.100.112 : 3456

Setup

FI9800
196.144.100.112 : 3456

Setup

YoYY ur cameras

Carrier 12:34 AM 100%

C

Catwalk Office

FI9800
196.144.100.112 : 3456

Setup

Catwalk Office

FI9800
196.144.100.112 : 3456

Setup

Sorry - could not find the camera 
in your network.

OK

TAP OR SLIDE

Your cameras

Carrier 12:34 AM 100%

FI9800
196.144.100.112 : 3456

Setup

FI9800
196.144.100.112 : 3456

Setup

AUTO LOOKUP - N OT FOUND

YoYY ur cameras

Carrier 12:34 AM 100%

FI9800
196.144.100.112 : 3456

Setup

FI9800
196.144.100.112 : 3456

Setup

Sorry - could not find any cameras 
in your network.

OK

SETUP - NOT FOUND

STANDARD CAMERA SETUP FLOW

ADD A PUBLIC CAMERA FLOW

Enter camera address

Carrier 12:34 AM 100%

BACK

e.g. http://hostname

IP / HOSTNAME

Next

80

PORT

Connected to wifi network:
Spiderman

MANUAL CAMERA SETUP FLOW

Public cameras

Carrier 12:34 AM 100%

No network connection

Catwalk Office

No network connection

Catwalk Office

No network connection...

Discover Favourites

SNACKBAR (NOT CONNECTIVITY)

CAMERA NOT FOUND

Public cameras

Carrier 12:34 AM 100%

Could not connect to camera
TAP TO RETRY

Catwalk Office

Catwalk Office

Discover Favourites

Public cameras

Carrier 12:34 AM 100%

Connecting to camera...

Connecting to camera...

Discover Favourites

CONNECTING TO CAMERAS...

KitchenBACK

Carrier 12:34 AM 100%

LIVE  Kitty vision Sat, 25th Jan 2015 

PUSH TO TALK

 PERSONAL CAMERA DETAIL VIEW

4. CAMERA DETAIL 2.1.2 CAMERA ADDRESS

Oregon State Univers...BACK

Carrier 12:34 AM 100%

LIVE | Campus Sat, 25th Jan 2015

FETCHING / REFRESHING

CAMERA DETAIL (PLAYER)

About

Carrier 12:34 AM 100%

16

8

16

8

24 24

6.0 ABOUT5.0 FEEDBACK

FEEDBACK FLOW

Third party licences

© OWLR 2015

VERSION 1.0 (1365)

Privacy policy

Terms and conditions

Feedback

Carrier 12:34 AM 100%

YOUR FEEDBACK

Juste

YOUR NAME

Send feedback

email@domain.com

YOUR EMAIL

Your feedback is very important to us, 
so share with us your comments, 

suggestions and wishes.

SL
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E 
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O
M
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H

E 
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O

M

SL
ID

E 
FR

O
M
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H

E 
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O

M

REBOOTING CAMERA...

LIST CARD PREVIEW

LIVE SNAPSHOT 
UPDATE EVERY 1000ms

WELCOME DIALOG BEHAVIOURS

Hi there! We are a small startup 
and we would really appreciate it if 
you can either rate our app if you 
like it or tells us how to improve it!

FeedbackRate us

Not right now

Public cameras

Carrier 12:34 AM 100%

Featured Favourites

3.1 PUBLIC CAMERAS - FAVOURITES (EMPTY)

Favourites wanted!
You have not picked from discovery or 
manually added any public cameras to 

keep in your favourites yet!

Pick from Discover

Add from URL

Connected to wifi network:
Spiderman

Connected to:
Mobile network

No network connection:
Uhm, not good.

NETWORK STATUS MODULE - S TATUSES

Rebooting camera...

8.0 CAMERA DETAILS [VIDEO PLAYER]

ADD A PUBLIC CAMERA FLOW

PORTFOLIO 2024   //   Alessandro Filippi      www.linkedin.com/in/alefilippi83

Version 1.0 of the App, High level IA for iOS 
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DELIVERABLES _

Wireframes, UX Flows, visual 
design, high fidelity prototypes, 
design specs 

PLATFORMS _

Responsive Web App 
 

SOFTWARE _

Photoshop CC 2015  
Illustrator CC 2015 
InVision 

Inspired by the AirBnb shared economy 
business model, Antlos offers shared 
charter cruises.  Antlos has been 
successful in securing a couple of rounds 
of founding and growing fast.I have had 
the responsibility over Antlos’ UX and 
Visual Design since the original inception. 
A number of times a year, I fly to their 
headquarters and deliver the next version 
of the features and visual design.

Role

As Head of UX and Art Director, I am 
responsible for the visual language as 
well as the usability of every part of the 
product.

I work quite closely with the co-founders, 
especially the CEO, to define new feature 
requirements and to identify what can be 
improved through analytics. 

I produced all the required UX flows 
and specifications, visual designs and 
assets for the developers, participated in 
key milestone planning, testing and QA 
sessions. 

One of the biggest pieces of work I 
completed this year was a new payment 
flow with internal chat and a responsive 
mobile version of the website, which 
should arrive sometime in 2016, if they do 
not run out of money.  
 

Homepage concept Cards and pricing summary studies

AN ONLINE PORTAL FOR CHARTER BOAT RENTAL 
HOLIDAYS WITH HIGH LEVEL OF CUSTOMISATION, 
SUPPORT FOR SPLIT PAYMENT AND INTEGRATED 
MARKETING.

ANTLOS 
HEAD OF DESIGN
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Sep 2015 - Jan 2015
Venice, Italy - Contract
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ANTLOS FAVOURITES
WIREFRAMES (DISPLAY) SPECS

DISPLAY 

LISTING CARDS (ACTION)
The FAVORITES feature, requires the addition of a  
MEDIUM card size (in addition to the existing LARGE and 
SMALL) which is supposed to be optimised for a 2 column 
grid layout (6 columns wide).
The ‘HEART’ icon (add to favourites action), will be only 
available in the LARGE and MEDIUM card format.
Is available to both REGISTRED and UNREGITRED USERS.

LISTING PAGE (ACTION)
The LISTING PAGE the HEART icon is located at the top, 
to the right, at the same height as the listing title.

FAVOURITES PAGE (EMPTY)
The FAVOURITES PAGE is located in the DASHBOARD of 
REGISTRED USERS. Is NOT available to UNREGISTRED 
USERS.

When the page is EMPTY, a special message is displayed 
with a call to action to browse the listings and start 
picking some favourites.

If available, as a suggestion we can show a list of the 
recently visited listings (as small cards) featuring and 
extra action to add to favourites. If the History data is not 
available, the suggestions section will be HIDDEN.

LISTING PAGE (UNREGISTRED USER)
This is as an example of interaction from an 
UNREGISTRED USER (the same exact outcome would 
happen when interacting with any LISTING CARD). 

When the user attempts to add a listing to favourites, will 
be presented with a standard LOG IN / SIGN UP lightbox.
At the end of a successful LOG IN or SIGN UP, the user 
will be taken back the where he was, and the listing will be 
added to his/her favourites.

LISTING PAGE (REGISTRED USER)
If the user is REGISTRED AND LOGGED IN, the action is 
performed and a notification is displayed at the top left of 
the screen.

FAVOURITES PAGE (WITH CONTENT)
This is how a full FAVOURITES PAGE would look like.
It is pretty straight forward. DO NOTE that to remove a 
listing from here, the user should be asked to CONFIRM 
the action.

Account name How it works Publish your offerPick the location of your dreams!

Listing title on one line goes here at the top
Location, Country

Rules Flights

The skipper

$543 / guest 

Late check in: 16:00

From Guests

Guests

To dateFrom date

REQUEST TO BOOK

Total: $3,405

Boat & Ammenities

MAPGALLERY

Skipper name
32, 5 years of experience
Speaks: English, Spanish
5 References

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. In nec diam mattis, 
iaculis justo a, egestas nulla. Phasellus 
vel ante id turpis malesuada gravida ac 
vel metus.

CONTACT THE SKIPPER

FROM THE SAME SKIPPER

SKIPPER

Read more

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

100%

Typical itinerary

Overview

Lorem ipsum dolor sit amet, consectetur adipiscing elit. In nec diam mattis, iaculis justo 
a, egestas nulla. Phasellus vel ante id turpis malesuada gravida ac vel metus. Praesent sit 
amet blandit est. Ut gravida auctor diam id tempus. Nam condimentum urna ac dictum 
suscipit. Vestibulum ante ipsum primis in faucibus orci luctus et ultrices posuere cubilia 
Curae; Phasellus a fermentum diam, ac bibendum risus. Nam vestibulum risus nec nunc 
pharetra, sed varius erat dignissim. Proin pharetra dictum turpis sed pellentesque. Donec 
lobortis, massa ac rhoncus adipiscing, mi eros dignissim massa, at posuere turpis libero 
nec felis. Praesent luctus pellentesque dolor ut fermentum. Vestibulum sed suscipit 
quam, viverra volutpat nibh. Suspendisse potenti. Aenean interdum metus lorem, id 
dictum turpis pharetra nec.

Departure / Arrival
La Maddalena island 16:00 / 21:00

SHOW MORE

Log inSign Up How it works Publish your offerPick the location of your dreams!

Listing title on one line goes here at the top
Location, Country

Rules FlightsDescription

The skipper

$543 / guest 

Late check in: 16:00

From Guests

Guests

To dateFrom date

REQUEST TO BOOK

Total: $3,405

TAGS

Boat & Ammenities

MAPGALLERY

Skipper name
32, 5 years of experience
Speaks: English, Spanish
5 References

Lorem ipsum dolor sit amet, consectetur 
adipiscing elit. In nec diam mattis, 
iaculis justo a, egestas nulla. Phasellus 
vel ante id turpis malesuada gravida ac 
vel metus.

CONTACT THE SKIPPER

FROM THE SAME SKIPPER

SKIPPER

Read more

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

100%

Typical itinerary

Overview

Lorem ipsum dolor sit amet, consectetur adipiscing elit. In nec diam mattis, iaculis justo 
a, egestas nulla. Phasellus vel ante id turpis malesuada gravida ac vel metus. Praesent sit 
amet blandit est. Ut gravida auctor diam id tempus. Nam condimentum urna ac dictum 
suscipit. Vestibulum ante ipsum primis in faucibus orci luctus et ultrices posuere cubilia 
Curae; Phasellus a fermentum diam, ac bibendum risus. Nam vestibulum risus nec nunc 
pharetra, sed varius erat dignissim. Proin pharetra dictum turpis sed pellentesque. Donec 
lobortis, massa ac rhoncus adipiscing, mi eros dignissim massa, at posuere turpis libero 
nec felis. Praesent luctus pellentesque dolor ut fermentum. Vestibulum sed suscipit 
quam, viverra volutpat nibh. Suspendisse potenti. Aenean interdum metus lorem, id 
dictum turpis pharetra nec.

Departure / Arrival
La Maddalena island 16:00 / 21:00

SHOW MORE

Experience title on multiple lines goes 
here no need for ellipses    
      Location, Country

ALL INCLUSIVE

From

$543/day
per guest

ENTIRE BOAT

Account name How it works Publish your offerPick the location of your dreams!

Profile BookingsFavourites Listings My reviews Settings

Favourite experiences (0) 

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

Recently visited CLEAR HISTORY

ADD TO FAVOURITES ADD TO FAVOURITES ADD TO FAVOURITES

SHOW MORE

BROWSE LISTINGS

No favourites yet! 
Save here the most interesting listings you could find in Antlos for easy access.

Suggestions

Experience title on multiple lines goes 
here no need for ellipses    
      Location, Country

ALL INCLUSIVE

From

$543/day
per guest

ENTIRE BOAT

Account name How it works Publish your offerPick the location of your dreams!

Profile BookingsFavourites Listings My reviews Settings

Favourites

Bookings

Listings

My reviews

Settings

Log out

Profile

Experience title on multiple lines goes 
here no need for ellipses    
      Location, Country

ALL INCLUSIVE

From

$543/day
per guest

ENTIRE BOAT

Experience title on multiple lines goes 
here no need for ellipses    
      Location, Country

ALL INCLUSIVE

From

$543/day
per guest

ENTIRE BOAT

Experience title on multiple lines goes 
here no need for ellipses    
      Location, Country

ALL INCLUSIVE

From

$543/day
per guest

ENTIRE BOAT

Experience title on multiple lines goes 
here no need for ellipses    
      Location, Country

ALL INCLUSIVE

From

$543/day
per guest

ENTIRE BOAT

Experience title on multiple lines goes 
here no need for ellipses    
      Location, Country

ALL INCLUSIVE

From

$543/day
per guest

ENTIRE BOAT

Experience title on multiple lines goes 
here no need for ellipses    
      Location, Country

ALL INCLUSIVE

From

$543/day
per guest

ENTIRE BOAT

Experience title on multiple lines goes 
here no need for ellipses    
      Location, Country

ALL INCLUSIVE

From

$543/day
per guest

ENTIRE BOAT

Favourite experiences (6)

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

Recently visited CLEAR HISTORY

ADD TO FAVOURITES ADD TO FAVOURITES ADD TO FAVOURITES

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

ADD TO FAVOURITES ADD TO FAVOURITES ADD TO FAVOURITES

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

ADD TO FAVOURITES ADD TO FAVOURITES

SHOW MORE

SHOW MORE

Suggestions

LISTING CARDS (ACTION)

LISTING PAGE  (UNREGISTRED USER)

LISTING PAGE  (REGISTRED USER)

LISTING PAGE  (ACTION)

FAVOURITES PAGE (EMPTY)

Experience title on multiple lines goes 
here no need for ellipses    
      Location, Country

        MAX GUESTS               GUEST BEDS                GUEST CABINS                BOAT LENGHT

ALL INCLUSIVE

From

$543/day
per guest

ENTIRE BOAT

FAVOURITES PAGE (WITH CONTENT) 

Title of the listing on multiple lines 
no need for ellipses.

$543/day
per guest

ALL INCLUSIVE

1

2

3

4

5

6

1

3

4

3

62

‘HEART’ NOT AVAILABLE 
ON SMALL CARD

Add to favourites

Account name How it works Publish your offerPick the location of your dreams!

Listing title on one line goes here at the top
Location, Country

$543 / guest 

Late check in: 16:00

From Guests

Guests

To dateFrom date

REQUEST TO BOOK

Total: $3,405

TAGS

MAPGALLERY

SKIPPER

Add to favourites

Add to favourites

LOG IN WITH FACEBOOK

LOG IN

User name

Password

LOG IN

Lost your password? Click here

Don’t have an account? Sign Up

Listing added to your favourites. 5

OR

1

1

1

Listing page concept Listing page concept detail

Example of wireframes 
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DELIVERABLES _

Service blueprints, concept 
designs, screen designs, UX 
maps, high fidelity prototypes, 
design specs, concept videos 

PLATFORMS _

iOS App (iPhone) 
Android App 
Responsive Webapps 
 

SOFTWARE _

Photoshop CC 2015  
Illustrator CC 2015 
After Effects CC2015 
MS Office Powerpoint 

Inside large corporates, which I previously 
only experienced from the outside, there 
is often a lot going on, and a lot to learn. 
There is often huge potential, because 
available money and talent is plenty, 
however what is often missing is a strong 
vision and suffer from an inherent political 
inertia.

These were the biggest challenges I had 
to deal with as a member of a team of 
talented people at Orange Labs UK, and 
succeeded with launched a successful 
country-wide product.  
 
Joined as mid UX designer and worked 
my way to senior  in less than a year. 

Role

I produced UX flows, visuals and 
prototypes for all sorts of projects, from 
small scale proof of concepts to country-
wide product releases.

I improved my ability to deliver great 
design, and also to sell my ideas 
and gather support among internal 
stakeholders.  

The biggest project I worked on, 
a concept for a main B2C account 
management app for Romania got 
internaltional traction and I had the 
opportunity to present my work to top 
executives in Paris.

Application // Visual + UX Concepts // Visuals Requirements // Mind Map

WORKING CLOSELY WITH INTERNAL STAKEHOLDERS IN 
SEVERAL HIGH PROFILE UX CONCEPTS BOTH FOR B2B 
AND B2C MOBILE AND WEB PRODUCTS.

PORTFOLIO 2024   //   Alessandro Filippi      www.linkedin.com/in/alefilippi83

ORANGE LABS 
SENIOR UX DESIGNER

Jan 2014 - Apr 2015
London, UK - Perm
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Wireframes + Flows // UX App assets // Visual

Product Strategy // Deck
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DELIVERABLES _

Wireframes, UX Maps, service 
blueprint, screen designs, visual 
design, interactive prototypes 

PLATFORMS _

iOS App (iPhone) 
Android App 
Windows Phone App 8.5 
BlackBerry OS App 8 
 

SOFTWARE _

Photoshop CS6  
Illustrator CS6 
Axure RP Pro 6  

My responsibility when I joined 
MusicQubed was to deliver - and 
keep fresh with new daily tracks - the 
Official Top 40 UKTM app plus a few 
other themed curated playlists via a 
multi platform application featuring 
offline listening. This application turned 
up to be quite a challenge to design 
than anticipated specifically due to an 
extremely convoluted billing system 
which varied drastically depending on the 
mobile carrier of the target device.

Role

I worked directly under the Head of 
Design as Lead UX, redesigning the 
existing product from the ground up in 
about 3 months. Was crucial to make O2 

happy in order to have them sign a long 
term collaboration, proving the viability of 
our core technology and licensing model.

During my stay at MusicQubed my team 
delivered the complete UX for the O2 and 
white label modular versions of the app 
for iOS, Android, Windows Phone and - 
believe it or not - Blackberry.

Please note that the current visual design 
was basically forced upon us by O2.

Links

02 Tracks App ( 4 stars - Feb ‘16)

MusicWeek Article about the product // 8 March 2013

DESIGN AND DELIVER A MAJOR REDESIGN FOR A 
WHITE LABEL MUSIC APP TO HELP THE COMPANY LAND 
A CRUCIAL PARTNERSHIP WITH MOBILE GIANT 02.

MUSICQUBED 
LEAD UX DESIGNER
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Sep 2013 - Oct 2014
London, UK - Perm
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TRACK INFO

PH
AS

E 
1

DTB

O2 TRACKS // HIGH LEVEL USER JOURNEY

1. Discover 4. First Run 7. Conversion to Premium

MARKETING ENGAGEMENT (FREE TRIAL) O2: 8 WEEKS / NON O2: 2 WEEKS RETENTIONUSERS

CHANNELS FLOW FLOW
Priority
PROFILE

3. Installation
CHANNELS

APPLE
APP STORE

ANDROID
APP STORE

BLACKBERRY
APP STORE

WIN MOBILE
APP STORE

MOBILE
WEBSITE

DESKTOP
WEBSITE

TV
ADS

BILLBOARD
ADS

BANNER
ADS

POS
ADS

SOCIAL MEDIA
CAMPAIGN

02
CONSUMER

O2
BUSINESS

NON 02
CONSUMER

8W TRIAL // DTB
(DIRECT TO BILL)

8W TRIAL // OTT
(OVER THE TOP)

2W TRIAL // OTT
(OVER THE TOP)

...

2. App Website
PLATFORM

WEB // IN-APP PROMO

VISUAL // INTERACTIVE

FACEBOOK // TWITTER

8. Outcome
REVENUE

UX DESIGN DIVISION

iOS 4 +

Gingerbread 2.3 +

BlackBerry OS 5 +

Windows Phone 7 +

INFO / LINK TO STORE

INFO / LINK TO STORE
HTML 5 INTERACTIVE DEMO

O2
 C

ON
O2

 B
IZ

OTT

ONE TAP TO
SUBSCRIBE

PAYMENT
FORM

BACK TO 
THE APP

30 SECS
ON 3G

30 SECS
ON 3G

SPLASH SCREEN INTRODUCTION ACTIVATION 1 / SUBMIT MSISDN ACTIVATION / SUBMIT CODE

DELIVER SMS
WITH THE

CODE

FREE TRIAL START (8W/2W) METADATA DOWNLOAD 3G DOWNLOAD OPTION 
(IF WI-FI NOT AVAILABLE)

BROWSE PLAYLISTS
[INC. BACKGROUND DOWNLOAD]

BROWSE TRACKS
[INC. BACKGROUND DOWNLOAD]

SELECT ONE TRACK
[INC. BACKGROUND DOWNLOAD]

PLAY TRACK
[INC. BACKGROUND DOWNLOAD]

UPDATE NOTIFICATION BANNER METADATA DOWNLOAD 3G DOWNLOAD OPTION
(IF WI-FI NOT AVAILABLE)
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SELECT A TRACK
[INC. BACKGROUND DOWNLOAD]

PLAY TRACK
[INC. BACKGROUND DOWNLOAD]

APP MENU ACCOUNT SCREEN

ACCOUNT SCREEN
(REFRESH STATUS)

SUSCRIPTION COMPLETE

SUBSCRIPTION COMPLETE

NEWS SHAREFAVOURITES

5. Everyday use
FLOW 

ACCOUNT SCREEN
(REFRESH STATUS)

OTT

TO
BROWSER

PAYMENT
FORM

BACK TO 
THE APP

APP MENU ACCOUNT SCREEN
(STATUS:EXPIRED)

SUBSCRIPTION COMPLETE ACCOUNT SCREEN
(REFRESH STATUS)BUYPLAYLISTS
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2

TO
BROWSER

BACK TO 
THE APP

6. Expired Trial
FLOW

02
CONSUMER
PREMIUM

O2
BUSINESS
PREMIUM

NON 02
CONSUMER
PREMIUM

4.33 £ /  5 W (DTB)

4.33 £ / 5 W (OTT)

4.99 £ / 5 W (OTT)

UNSUBSCRIBER
EXPIRED OR
UNINSTALL

NO REVENUE

TEXT 2020

TEXT 2020

TE
XT

 2
02

0

SMS DEEPLINK

TE
XT
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02

0

TR
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9. Unsubscription
FLOW

8 
W

EE
KS

2 
W

EE
KS

O2
NO

N 
O2

TO
BROWSER

CONFIRM
ACTION

BACK TO 
THE APP

APP MENU ACCOUNT SCREEN
(STATUS:EXPIRED)

UNSUBSCRIPTION COMPLETE

ACCOUNT SCREEN
(REFRESH STATUS)

Full Access / Recurring

MANAGE ACCOUNT

You have full access.

 HIGH LEVEL USER JOURNEY
This communication is strictly confidential and intended solely for the person to whom it is addressed. If you are not the intended recipient or 

their agent, or if you are unable to deliver this communication to the intended recipient, please do not read it or show it to any other person, but 
notify the sender immediately. Any unauthorised disclosure of information contained in this communication is strictly prohibited.

MusicQubed Ltd is a company registered in England and Wales no. 0715 6519 
 Registered office: c/o Shelley Stock Hutter LLP, 1st floor, 7-10 Chandos St, London, UK, W1G 9DQ // VAT registration no. 1071 56340

O2 TRACKS APP
DEADLINE DELIVERY 02.2013

ACCOUNT MANAGEMENT

6

ACCOUNT MANAGEMENT SCREEN
((CHANGE / REMOVE SUBCRIPTION)

Full Access / Recurring

Full Access / Expired

You have full access.
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PLAYER
[30 SECS PREVIEW]

MUSIC HUB
[UPGRADE CALL TO ACTION]

PLAYER
[UPGRADE CALL TO ACTION]

ALERT ACCOUNT SCREEN

Lorem ipsum dolor sit amet, consecte-
tur adipiscing elit. Sed sit amet ligula 
augue. Donec luctus sollicitudin nisl, a 
molestie lectus mollis in. Mauris 
posuere nisl ac tellus sollicitudin id 
suscipit turpis eleifend. 

Product Landing page at launch

High level user flows for the entire product

Mind map organising all the requirements for the product. On the right, the App rating (Nov 2014)
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FROG 
UX DESIGNER

DELIVERABLES _

Wireframes, UX Flows 
PDF, AI, Graffle 
Google Docs 

PLATFORMS _

Website 
iOS App (iPhone/iPad) 
 

SOFTWARE _

Photoshop CS4 
llustrator CS4 
OmniGraffle 

Even if this contract lasted only a few 
months, it gave me the chance to work 
in one of the most respected digital 
agencies in the world, as part of the 
team assigned to one of its biggest 
Italian clients at the time: Sky Italia (the 
Italian branch of Sky).

I was involved both in the refinement of 
their huge web portal (Sky.it), and the 
MVP of their brand new streaming / on 
demand video platform called SkyGo.

Role

I joined Frog as a mid-weight UX 
designer, working directly under a 
hugely talented Creative Director. I 

delivered delivery decks, visual style 
guidelines, and specs for various Sky.it 
sections as well as both the web landing 
page, newsletter, and iOS and iPad 
versions of SkyGo.

The most challenging aspects of this 
experience was multitasking while 
maintaining the extremely high quality 
standards while under pressure. It 
was really tough at the beginning, 
but eventually I managed to succeed. 
Definitely an enjoyable experience, one 
which I will not forget.

Links 
www.frogdesign.com 

Elections Special Sky.it SkyGo Olympics for iPad SkyGo Newsletter Sky.it

WORKING IN A BIG AGENCY WITH VERY HIGH 
STANDARDS, BRINGING TO MARKET A BRAND NEW 
VIDEO STREAMING PRODUCT FOR SKY.
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Jan 2012 - Apr 2012
Milan, Italy - Contract
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DELIVERABLES _

Flow maps, screen design, high 
fidelity prototypes, design specs 

PLATFORMS _

Responsinve web 
Kiosk / Custom screens 
iOS 
 

SOFTWARE _

Photoshop CS4 
Illustrator CS4 
Flash Pro CS4 

This was a pivotal experience for me, one 
that defined me as a professional very 
early on.  
Why was it so important, you may 
ask? Simply put, the people what 
work at Artefact are some of the most 
talented I’ve ever met. Working with 
them inspired me and gave me a point 
of reference for what to look for in a 
company in terms of culture. 

Role

The reason why I put so much effort to 
get this Internship as a senior graduate 
was that in US, and specifically in 
Artefact, interns are put in the front 
lines, where they are given the rare 
opportunity to really learn the job under 

pressure. 

Certainly a competitive environment, 
but that’s a good thing, because the 
constructive way it was handled. 
I started with a bunch of other interns 
by simply helping senior designers 
on their projects, following around 
user researchers and sitting close to 
developers.  
Towards the end I was capable of 
doing client-facing presentations and 
solve complex UX problems for big 
projects such us the SonoSite X-PORTE 
ultrasound machine control touch UI.

Links

www.artefactgroup.com 

Sonosite X-PORTE - Main controls Sonosite X-PORTE - Analysys UI Seattle Children Hospital Project 

LEARNING KEY SKILLS IN A HIGHLY COMPETITIVE 
ENVIRONMENT WAS ONE OF THE MOST ENGAGING 
WORKING EXPERIENCES I’VE EVER HAD. 
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ARTEFACT 
UX DESIGNER

Jul 2010 - Jan 2011
Seattle, WA, USA - Internship
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DELIVERABLES _

Concept art, web design, 
brand exploration, marketing 
collaterals, banners, front end 
development work

PROJECT TYPES _

Responsive web 
Apps (any platform) 
Print (not often) 
Photography, Video 
3D Rendering 
 

SOFTWARE _

Photoshop  
Illustrator  
Premiere Pro 
After Effect 
Lightroom 

Being a freelance means that from time 
to time I can take some time off to just do 
whatever I want. 

Sometimes I travel, but more often than 
not I ask around if friends and non-
profit organizations need something 
done. This way I keep myself productive, 
and I actually end up doing some very 
interesting stuff

I find that engaging in new challenges, 
regardless the compensation level, is a 
very efficient way to expand my skills and 
keep myself always ready to think outside 
of the box.

 

More stuff

www.interactionalex.com

USER
DO I LIKE IT?

PM
HOW DO WE BRING IT TO THE MARKET?

WHAT’S NEXT IN THE ROADMAP?

DEV
HOW DOES IT WORK?

VD
HOW DOES IT LOOK?

R&D
WHERE DOES IT FIT IN THE MARKET?
HOW DO WE MAKE IT PROFITABLE?

QA & UT
DOES IT MEET THE CURRENT SPECIFICATION?

UX 
HOW DOES IT FEEL?

UX DESIGN // 101
What is UX design and how it fits in the production cycle of apps design.

MARKETING
HOW WE COMMUNICATE IT?

ADVOCATING FOR THE FINAL USER
The UX designer advocates for the final user with the purpose of 
adding value to the final product. Leveraging psicology he analyses 
the user base needs, desires and expectations identifying the best 
way to meet and manage those within the design process. His 
goal is to make sure that - given the fundamental requirements - 
the applicatication offers the best possible user experience in every 
way. 

A PRODUCT IS MORE THAN THE SUM OF ITS PARTS
The user’s perception of the application is influenced by his 
interaction with any part of it across the board. From the installation 
to the first run, to everyday use, to disinstallation. Management of 
the settings, fruition of the content, navigation and all the other 
aspects of the experience need to feel natural, integrated, fun, 
easy to use, rewarding, and well though through. The user 
satisfaction with the application is as high as the weakest part of its 
design. Attention to detail is paramout. 

KEEP ON EYE TO THE BIGGER PICTURE
With so much complexity behind every aspect of the production 
process is easy to lose sight of the bigger picture, especially for 
multiplatform products. The UX designer helps everyone involved 
in the process to understand why everything is the way it is, 
tracking the rational behind every design decison down to a set of 
defining principles belonging to the brand identity. 

BILL VERPLANK’S REPRESENTATION OF IxD DESIGN
http://www.designinginteractions.com/interviews/BillVerplank.

 

1. PERSONAS DEVELOPMENT 
Who are our users? This is what personas are for. For every main 
type of user a fictional character is created with its own needs, 
desires, expectations. It’s easier to relate to a general model when 
it has a name, a face and some realistic complexity to it. 

2. INTERACTION WIREFRAMES AND USER JOURNEYS
Every application is designed to fulfill to a specific need. Every time 
a user starts the application he begins a journey that leads to the 
fulfillment of said need. In order to make sure that the jurney is 
great the application need to be able to handle every situarion 
correctly. Interaction wireframes map out every aspect of the user 
experience to help everybody understand how every element is 
connected to all the others throughout the application. Very 
important for the visual designers - to keep track of all the UI 
elements - and to the developers - to undestand the function of 
every component.

3. PROTOTYPES AND EXPLORATIONS
UX designers always look for ways to make the experience more 
unique, engaging and gratifying. Gestures, animations, interface 
metaphors and paradigms, even new textures for the 
backgrounds. The best way to see if those ideas work is to build 
an interactive prototype and see how it feels like in context. 
This can lead to new solutions and improvements for the current 
design, accelerating the evolution of the product.

BILL VERPLANK’S REPRESENTATION OF IxD DESIGN PROCESS
http://www.billverplank.com/Lecture/

 

Definition and purpose
User experience design is a broad term used to explain all 
aspects of a person’s experience with a system. It’s 
somewhat related to interaction design (IxD), but with a wider 
scope and including user profiling and concept generation.

UX Process and Deliverables
User experience design is about gathering insights and 
generating solutions to bring the design forward. It’s also 
about providing the team with the appropriate 
documentation in order to build upon those efficently.

DISTRIBUTION
HOW TO WE DELIVER IT?

PRODUCT

 S
OL

UT
IO

NS

WIREFRAMES WIREFRAMES 

PR
OD

UC
T 

VI
SI

ON

"You've got to start with the customer experience and work 
back toward the technology - not the other way around."

Steve Jobs, WDC 1997

Rimmonim (yiddish music) // album art Phenomenology Lab Blog // visual Barena, clothing shop // visual

I’VE ALWAYS BEEN INTO COMPUTER STUFF. AFTER 
THE ORIGINAL IPHONE KEYNOTE I KNEW THAT 
INTERACTION DESIGN WAS MY CALLING.
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PASSION PROJECTS 
PERSONAL PROJECTS
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